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‘Another Magazine’    

‘BoF - The Business of Fashion’ <https://www.businessoffashion.com/>    

Brown S, Eco Fashion (Laurence King 2010)    

Bruzzi S and Gibson PC (eds), Fashion Cultures Revisited: Theories, Explorations and
Analysis ([New edition], Routledge Taylor & Francis Group 2013)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&pa
ckage_service_id=3821672270002011&institutionId=2011&customerId=2010>    

Burns LD and Bryant NO, The Business of Fashion: Designing, Manufacturing, and
Marketing (3rd ed, Fairchild 2007)    

Burns LD and Mullet KK, The Business of Fashion: Designing, Manufacturing, and Marketing
(Sixth edition, Fairchild Books 2020)    

——, The Business of Fashion: Designing, Manufacturing, and Marketing (Sixth edition,
Fairchild Books 2020)    

‘Dazed & Confused’    

Drake A, The Beautiful Fall: Fashion Genius and Glorious Excess in 1970’s Paris
(Bloomsbury 2006)    

‘Drapers’    

Drapers the Fashion Business: Celebrating 125 Years of Fashion, 1887 - 2012 (Emap 2012)
   

‘Elle’    

‘Fashion Industry News & Fashion Trends | Drapers’ <https://www.drapersonline.com/>    

Gesteland RR, Cross-Cultural Business Behavior: A Guide for Global Management (5th ed,
Copenhagen Business School Press 2012)    

Griffiths I and White N (eds), The Fashion Business: Theory, Practice, Image (Paperback
edition, Berg 2000)    

Grose V, Concept to Customer, vol 01 (AVA)    
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Jones SJ, Fashion Design, vol Portfolio (3rd ed, Laurence King 2011)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&pa
ckage_service_id=3519854910002011&institutionId=2011&customerId=2010>    

Kaiser SB, Fashion and Cultural Studies (English ed, Berg 2012)    

Newman A and Shariff Z, Fashion A to Z: An Illustrated Dictionary (Laurence King 2009)    

Rambourg E, The Bling Dynasty: Why the Reign of Chinese Luxury Shoppers Has Only Just
Begun (Wiley 2014)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&pa
ckage_service_id=4689852660002011&institutionId=2011&customerId=2010>    

Rath J, Unravelling the Rag Trade: Immigrant Entrepreneurship in Seven World Cities (Berg
2002)    

Schiffman LG, Hansen H and Kanuk LL, Consumer Behaviour: A European Outlook (2nd ed,
Financial Times Prentice Hall 2012)
<https://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&a
mp;package_service_id=6783194580002011&amp;institutionId=2011&amp;customerId=2
010>    

Sheridan J, Fashion, Media, Promotion: The New Black Magic (Wiley-Blackwell 2010)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&am
p;package_service_id=3519845420002011&amp;institutionId=2011&amp;customerId=20
10>    

‘TrendWatching | Consumer Trends and Insights from around the World’
<http://trendwatching.com/>    

Virginia Grose, Basics Fashion Management 01: Concept to Customer (1st edition, 2011)
<https://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&a
mp;package_service_id=6642057180002011&amp;institutionId=2011&amp;customerId=2
010>    

‘Vogue - Paris’    

‘WGSN | Creating Tomorrow | Trend Forecasting & Analytics’ <https://www.wgsn.com/en/>
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