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Easey M, Fashion Marketing (3rd ed, Wiley-Blackwell 2009)
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ckage_service_id=5113783110002011&institutionId=2011&customerId=2010>    
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Butterworth-Heinemann 2007)
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‘Journal of Fashion Marketing and Management’    

Kim E, Fiore AM and Kim H, Fashion Trends: Analysis and Forecasting, vol Understanding
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Kotler P and Keller KL, Marketing Management (15th edn, Pearson 2016)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&pa
ckage_service_id=3519835050002011&institutionId=2011&customerId=2010>    
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King Publishing 2015)
<http://ebookcentral.proquest.com/lib/Coventry/detail.action?docID=4394133>    

Raymond M, The Trend Forecaster’s Handbook (Laurence King Pub 2010)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&am
p;package_service_id=6203391060002011&amp;institutionId=2011&amp;customerId=20
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‘TrendWatching | Consumer Trends and Insights from around the World’
<http://trendwatching.com/>    

Tungate M, Fashion Brands: Branding Style from Armani to Zara (3rd ed, Kogan Page 2012)
<http://eu.alma.exlibrisgroup.com/view/action/uresolver.do?operation=resolveService&am
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‘Viewpoint’    
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‘WGSN | Creating Tomorrow | Trend Forecasting & Analytics’ <https://www.wgsn.com/en/>
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